SIMPLIFYING MARKETING TO COMBAT THE 3-SECOND ATTENTION SPAN
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We check our email 30-40 times Web-browsing culture has given The average time it takes to

per hour, putting our attention us the figurative attention span read a tweet; we can switch our
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‘. PEPPER CAN DO ALL THREE FOR YOU. AT ONCE. S

WE MAKE THE COMPLEX... SIMPLE.
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Creative thinking. Strategic results.
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